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ENCHANTED CIRCLE TRAILS STUDY

EXECUTIVE SUMMARY

Headwaters Economics and RRC Associates condiasesiirvey in partnership with th€aos

Land TrustThe purpose of this studgto collect public feedback otmails inthe Enchanted

Circle which includes Taos County, New Mexico and the towns of Eagle Nest and Angel Fire in
Colfax County, New Mexic@ he researclisintended tohelp stakeholdergrioritize

improvements for the trails network based on resident usage, satisfaction, reasons for living in
the area, and suggestions for improvement.

This report contains reliable informatiargardingthe opinions of a representative sample of
county residents, including those who use and do not use trails, a variety of user types, long
time residents and newcomerkcations around the countynd incomes and ages.

Data from this survey show thatails arean essentialpart of daily lifein the Enchanted Circle
1 Two out of threeresidents used trails in the last year.

1 Residents ustails almostevery day in the summer araimostevery other day in the
winter.

a2NB (GKIy KIf 7T hybicaNabtisity soQusomils. s SS1f & LI
Three-quarters of residents support the development of an expanded and better
connected trail system in thEnchanted Circle

1 Tworthirds of residents identified proximity to trails anghthsasan important factor
influencing their decision @mwhere to live.

rvey respondents identified several opportunities to increase trail use and satisfaction:

1 There is strong interest in safer separation of bikes and pedestrians from traffic (such as
sidewalks, wide shoulders, anikb lanes), with half of residents saying they would use
trails more if these safety features were implemented.

1 There is strong interest in more trails in and around residential amedsmproved
accessibilitywith one inthree residents saying they would use trails more if they lived
closer to them.

1 There is strong interest in more broadly shared information about trails. Otieee
residents do not use trails because they are unsure where they are.

¢ KS 9y OKI yrailSdrea tokeMiDeniftitatiaredloselyintegratedg A 1 K NB a LR YRSy (i
health, quality of life and historic ranching and farming activitiesccess to trails also provides

increased opportunities for outdoor recreation and public land accessibility emtdgis the

rural setting and natural beauty of the area, which many respondents feel is essential to their
decision to live in Taos County.

RRC Associates and Headwaters Economics 1
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INTRODUCTION

The purpose of this studgto collectpublic feedback othe Enchanted Circligail system The
research and subsequent analysis are intendebédlp localstakeholdergrioritize future
improvements for the trails network based on resident usage, satisfaction, reasons for living in
the area, and suggestions for improvemenhis report contains reliable information that
communicates the opinions of a representative sample of county residents, including those
who use and do not use trails, a variety of user types,-tong residents and newcomers, and

a range of incomes arabes.This information can be used to help plan the future of trails in
TaosCountyand the Enchanted Circle

METHODOLOGY

The survey was conducted usitvgp primary methods: 1) a maidack surveyent to a random

Al YLX S 2F NBAARSYli%ée 0 0KYE GRS Oaded &3QY IANKILI 6 NB:
paper survey back or complete the survey onlirael 2) an openlink online survey for

members of the public who were not part of the invitation sampldée analysis herein

primarily focuses on respses from thecombined invitatiorand open linkonlinesamplesas

responses were generally similar between the two samples.

The primary list source used for thevitation samplenailing was a list purchased froathird-

party list vendor,GravisMarketing, a marketing agency that specializegaiitical polling.

Gravis provides consumer lists for U.S. addresses as well as automated robocalls. Use of the
Grauvis lisfor this study includedenters in addition to homeownerss well agesidents who

are not registered to vote in addition to registered voters. Follgwreminderrobocalls were
utilized for this study to further encourage survey response.

A total of 3,000 surveysvere mailed to aandomsample ofTaosCountyresidentsin January

2016. The final sample size for the statistically valid surwéth responses either via mail

survey or online surveyyas265; the open link survey received additional99 responses.

Due to the relatively small sample size and similar oesp patterns between the two samples,
the invitation survey and open link survey results evenbined andliscussedn aggregate
throughout the report. This combined sample of 364 has a margin of error of approximately +/
5.1 percentage pointfor quesions at 5Qpercentresponset

The underlying data were weighted by am&d ethnicityto ensure appropriate representation
of TaosCountyresidents across different demographic cohorts in the sample. Using.®e
Census 2014American Community Survélye-year estimatesthe ageand ethnicity

1 For the totalinvitation sample size o265, margin of error is +/5.14 percent calculated for questions at 50% responsengfresponse for a
particularlj dzS & i A 2 ¥t tha standand way fo generalize margin of error is to state the larger margin, which docuesponses at 50%).
Note that the margin of error is different for every single question response on the sdegsnding on the resultant sample sizes, proportion
of responses, and number of answer categories for each question. Comparison of differences in the data between variots tegrefre,
should take into consideration these factors. As a generahtent, it is sometimes more appropriate to focus attention on the general trends
and patterns in the data rather than on the individual percentages.

RRC Associates and Headwaters Economics 2
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distribution within theoverallresponden sample was matched to the 20t¥&mographic
profile of TaosCounty within the limitations of the statistical weighting procéess

Due to variable response rates by some segments of the population, the underlying results,
while weighted to best match the overall demographics of residents, may not be completely
representative othe Hispanic and Native American communities

The surveylso asked several opeanded questions to elicit more 4depth comments from
respondents ortheir opinions and experiencedor various operended questions throughout
the report, a brief summary of opeended responseBom the surveyis provided withword
clouds and random samplings of comment$e final operended question in the survey is
analyzed in more depth, with an examination of recurring themes supported by relevant
groupings of commentsA full listing of commentss available.

2¢KS dzasS 2F adl GAadArOlddyS$Sa IKNIAWRE dzd il A YK S y Ribdentglieof@hE hyrdlk (KE G (KS& |
population of interest, but without fundamentally changing the overall results. Applying too high (or too low) of a wefgbtingan result in

substantial differences between the overall unweighted and overall weightedtseé\d such, from time to time, a more moderate weighting

factor for certain sukgroups of the overall sample might be applied than what would otherwise be suggested from raw weighting calculations.

In other words, the process of weighting responses isedieliberately and with thought towards how much the overall results change because

of the weighting process, and certain adjustments to the weighting factors might be made.

RRC Associates and Headwaters Economics 3
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DEMOGAPHIC PROFILE

This section details the demographic and residential characteristics aivitrallsampleof
respondents.

T

Gender The sample hadlagher proportion of females (68ercent) than males3b
percent).

Age More thana quarter (29 percent) of respondents are under age 45, aitladditional
43 percentbetween the ages of 45 and 64. Twesightpercent are age 65 or older. The
average age was5.7years old, consistent with the somewhat older age prafile
respondents.

Annual Household IncomeGreater tharhalf ofthe respondent households (55 percent)
reported annual earnings of less than $50,000. Roughly a quarter (27 percent) said their
income is between $50,000 and $99,999 per year, and 18 percent reportedhbin
household incomes of $100,000 or more.

Ethnicity Slightlymore thanhalf of respondents were of Hispanic, Latino or Spanish origin
(55 percent).

Race Most respondents identified themselves as white (82 percent). An additional 16
percentsaidt @ | NB a2YS G20KSNE NI OS:I m LISNOSy
American.

Primary ResidencyNinety-one percent of respondents considére Enchanted Circlieir
primary residence.

Length of Residence the Enchanted Circlger Year Consistent with the high proportion
of respondents indicating that the Enchanted Circle is their primary residence, a strong
majority (92 percent) said they typically live in the area all y&ree percent indicated
that they reside in the area betweeseven and eleven mains each year, anfbur percent
live there less than six months.

Location of ResidenceApproximately a quarter of respondents (23 percent) live in the

Town of TaosOne in five lives in Ranchos de Taos, and 14 percent livémadd. Other
common residence locations include Questa (8 percent), some other area of New Mexico (5
percent), Red River (4 percent), or Angel Fire (1 percent). Tviemtypercent of

respondents said they live in some other area in the Enchanted Cirdteii K SNE | NB I &

frequently mentioned in the opeended comments include Arroyo Hondo, Arroyo Seco,
Taos Canyon, Valdez, and Valle Escondido.

RRC Associates and Headwaters Economics 4
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1 Number of Years Lived the Enchanted CircleAlmost half of respondents have lived in the
Enchanted Circle fanore than 20 year§46 percent). An additional 3xercent have been
in the area between five and 20 years, and 11 percent have lived in the Enchanted Circle for
under five years.

1 Total Number of Household Member$he largest share of respondents repegtthat
there are two people living in their homé4 percent), while 9 percent indicated that they
live alone. Sixteen percent said there are three people in their home, and twenty
percent said there aréour or more people in their homeOn averag, 2.6individualslive in
respondent households.

1 Number of Household Members Age 18 or Unddiore thanhalf of the samplg59
percent) do not have household members under the age ofTt&se who ddave children
more frequently report having one owb children 82 percent) as opposed to three or
more @ percent).

1 Household Need for ADAccessible Facilitie€ightpercent of respondents indicated that
their household has a need for AR#&cessible facilities.

1 Business OwnershipApproximately a garter (24 percent) of respondents identified
themselves as business ownersTamosCounty.

RRC Associates and Headwaters Economics 5
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Figurel: RespondenbDemographic Profile
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Figure2: Residential Profile
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HEALTH AND WEBEING

A section othe survey asked respondents a variety of questions about their health and
participation in physical activitguring summer 2015This section of the survey details the
findings from these questions.

Overall Health

When asked to rate their overgll healtrespondents were highly positive, with 28 percent
NBaLR2YRAY3I GaSEOStfSYyi(izé oo LISNOSyYyd NBalLRyRAy3
Only 15 percenindicatedd K ¢ GKSANI KSIf 6K Aa aFFANE 2N aLR:

Figure3: Wouldyos ay i n that in general your health isé
Very good [ -
Good 24%
Poor-5%
0% 5% 10% 15% 20% 25% 30% 35%

Percent Responding

Participation in Physical Activity/Exercise

Respondents were asked if they participated in any physical exercise or activities during a
typical summer month in 2015 other than their regular jdiost respondent¢89 percent)
indicated that they did, while 10 percent did not and an additional 1 percent were unsure.
When asked to specify what type of activity or exercise they participated in, respondents most
frequently mentioned hiking, alking, biking, and gardémg, as depicted in the word cloud in
Figure4 below.

Respondents participated in their selected activity for an average of 4.1 pereseekduring
summer 2015indicating a relatively high frequency of participatiohwentytwo percent

reported typically doing their activity one or two times per week, 38 percent three or four

times, and 40 percent five or more times per wedarticipation in the activities alggpically

had a fairly lengthy duration, as respondents reported an average of 2.5 hours devoted towards
their activity or exercise each timd&oughly a thircverall(32 percent) took part in their

activity for under an hour, 37 percent for one to twours,and 31percent for more than two

hours; hiking, gardening, fishing, farming, and mountain biking tend to have the longest
duration of participation.

When asked to estimate how much of their physical activity time in summer 2015 took place on
trails and paths, respondents reported an average of 56 percent.

RRC Associates and Headwaters Economics 8
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Figure4: Participation in Physical Activity/Exercise During Summer 2015
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DAILY TRAVEL ANIDMMUTING

Respondents were asked to indicate the average number of days per week they typically use
various transportation modes to get to work durititie summer As illustrated irFigure5

below, driving alone is the most common method of commuting ammgpondents, with 57
percent using this transportation mode at least once per week and an average usagelays
per week. Working @tome is somewhat comaon, with 14percent staying home at least one
time a week and an average of @&ys worked from home each weekightpercentwalkto

work at least once a week @days on averagel, percentcarpool at least once (0cdays), and

6 percentbike at leastonce (01 days). Taking the bug2 perceni wasselectedby few

respondents aafrequently used commuting method

Figure5: Typical Number of Days Using Transportation Modes to Commute to Work During Summer
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o 2

2

Average Number of Days Per
Week

; @@@mmm
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This questiorwas also analyzed for residents of different cities in Taos County (Figure 6).

Figure6: TypicalProportionof Days Using Transportation Modes to Commute to Work During Summer
By Location of Residence

Drive alone Work at Walk Carpool Bicycle Bus Other

home mode
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Residents of the Town dfaos were considerably less likely to indicate that they drive to work
alone at least once a week during the summer (40 percent) than residents of El Prado (53
percent) or Ranchos de Taos (57 percent). Taos residents were more likely to use alternative
forms of transportation at least once a week, most notably walking (14 percent). Respondents
living in El Prado were most likely to report that they commute via bicycle at least once a week
(11 percent).

X
©

2%

0%
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Respondents who walked or biked for transportatiorridg the past month were asked how
many minutes they usually walked or biked each walye largest share spent between 21 and
30 minutes walking or biking each way (43 percent), with an average ti2k 4minutes.
Thirteen percent spent ten minutes @sswalking/biking to their destination27 percent
between 11 and 20 minutes, and 16 percent more than half an hour.

Figure7: Number of Minutes Walked/Biked for Transportation Each Way

1-5 [ 6%

6-10 [N 7% Average
11-15 [, 13% 214
16-20 [, 14%
21-30 T 4%
30-45 [ 7 %%
45-60 [ 5%

60+ N 4%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
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Lastly, to evaluate the amenitiesafK I t f Sy 38a Ay Of 248 LINRPEAYAGER
related to trail and pathway usage | |j dzZS&A G A 2y -miadteSvRIEof yous hom& Ay | ™
FNE G§KSNB | yeé Sprie ofitte Sarrierg ilehtifiedl holugdsiose dogs making

walking or bikingunsafe (53 percent of respondents indicated this is close to their home) and

heavy traffic (47 percent)However, respondents also identified a variety of outdoor recreation
opportunities located close to their home, such as access to public landsaliken&l Forest or

BLM (45 percent), trails for hiking or biking (39 percent), and paths for walking/running/biking

(34 percent).Roughly a quarter reported the presence of bus stops (26 percent), wide

shoulders on the roads (24 percent), and sidewalks#ébe walking (24 percent) nearb@nly

10 percent said bike lanes were close to their horeflectinga potential area for

improvementand expansion

RRC Associates and Headwaters Economics 12
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Figure8: Within a 1Bninute walk of your home, are there any of the fotéw
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TRAIL USE

A primary goal of the survey research is to document the usage patteths Bhchanted

Circletrail system Those who indicated that they have used trails in the past year were asked a
series of additional questioniscluding usage by activity, locations used, satisfaction with trails,
methods of learning about trails, and factors that would encourage increased trail usagse

who have not used trails in the past year were asked to identify reasons for notthsitigils

and factors that would encourage trail usagehe findings from each of these questions are
discussed in the section below.

Recent Use of Trails

Figure9 shows thattwo-thirds ofrespondents §7 percent) indicated that they have used trails
in the Enchanted Circlguring the last 12 months.

Among ttose who said they have not usadilsin the Enchanted Circlehethree most
commonreasors cited for not using trails were uncertainty about the location of the trails (31
percentof those not using trails, or 10 percent of the overall sajy@ephysical disabilitfDA
concerns (27 percen® pacent of overall sample ornot having enough time26 percent 9
percent of overall samp)e Other reasons include some other reaso@ércent 5 percent of
overall samplg the lack of convenienagf trail location(15percent 5 percen}, or a laclof
interest (14 percent5 percen). Few respondents identifiedooflicts with otherusers an
inability to purchase or maintain a bicycte,a perception that the trails are unsafe (eazh
percent)asmajor deterrents.

Figure9: Enchanted Circl&rail Usage in Last 12 Months

Have you used any trails or (If no) What is the primary reason you have not
paths in the Enchanted Circle used trails or paths in the Enchanted Circle?
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Trail Usage by Activity

Respondents estimated the number of days per month, on average, that they use the
Enchanted Circleail system, both during the summer (May through October) and the winter
(Novenber through April).FigurelOon the following page depicts the average number of days
used per month amongverallrespondents. Average usage is considerably migheng

summer R1.1days on average) than wintet3.1days on average). These averages indicate
that respondents use trails almost every day during summer monthsabndstevery other

day during winter months.

Recreation is the most common reason whgidents use of trails, but nerecreational uses
like transportation and maintaining acequias are also among the top five uses.

Walking, running or hiking on unpaved trails, and walking or running on paved trails are the
most popular summer activitiesvith 9.2days and4.1days of participation per month on
averagerespectively These are also the most popular winter activities, though with lower
participation levels (5.Hays and®2.6days, respectively). Respondents also reported a higher
level of summer participation imountain biking, maintaining acequia/ranching/farming,
hunting or fishing access, road bikisgmmer motorized useand horseback ridingNot
surprisingly, higheparticipation was noted focross country skiingnd winter motorized use
during winter months.Average monthly use of trails for commuting was generally similar
between summer months (1.8 days) and winter months (2.0 days).
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FigurelQ Monthly Trail Usage by Activity
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